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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Typical Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 50.5 years old (4.% older
than average) and have a $106,633 (4.% higher than average) annual household income.
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Typical Adults 18 or older who Listened to WFTK-FM in the past 7 days are 45. years old (7.2% younger than

i 6 11.% or 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
CINCINNATY'S PURE Rock average) and have a $108,309 (5.6% higher than average) annual household income.
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cincinnati's greatest hits

22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Typical Adults 18 or older who Listened to WGRR-FM in the past 7 days are 53. years old (9.3% older than
average) and have a $98,235 (4.2% lower than average) annual household income.
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Radio Stations: WGRR-FM
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12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Typical Adults 18 or older who Listened to WOFX-FM in the past 7 days are 50.3 years old (3.6% older than
average) and have a $112,378 (9.6% higher than average) annual household income.
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Radio Stations: WOFX-FM
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80s. 90s. Now.

16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Typical Adults 18 or older who Listened to WRRM-FM in the past 7 days are 49.3 years old (1.6% older than
average) and have a $107,213 (4.5% higher than average) annual household income.
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Radio Stations: WRRM-FM
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Adults 18 or older

graduate, 5.3% more likely to work full-time,
1 or more children under 18.

Employment: Adults 18 or older

46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
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11.% or 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
Adults 18 or older who Listened to WFTK-FM in the past 7 days are 3.1% less likely to be a college graduate,
41.6% more likely to work full-time, 6.1% more likely to be married, 26.9% more likely to be a parent of 1 or

more children under 18.
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cincinnati's greatest hits

22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.

Adults 18 or older who Listened to WGRR-FM in the past 7 days are 18.6% less likely to be a college

graduate, 4.4% less likely to work full-time, 1.9% more likely to be married, 22.3% less likely to be a parent

of 1 or more children under 18.
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12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.

Adults 18 or older who Listened to WOFX-FM in the past 7 days are 4.3% less likely to be a college graduate,
15.2% more likely to work full-time, 26.5% more likely to be married, 7.3% more likely to be a parent of 1 or
more children under 18.
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Employed Full-Time (35 hours or more)
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16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.

warm98.5 Adults 18 or older who Listened to WRRM-FM in the past 7 days are 8.1% more likely to be a college
graduate, .8% less likely to work full-time, 2.2% more likely to be married, 1.1% more likely to be a parent of

80s. 90s. Now.

1 or more children under 18.
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46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
CUMULUS Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 12.4% more likely to own their
M E D I A home, 2.9% more likely to own a lower valued home, 10.5% more likely to have a single-family home, 7.2%
more likely to have a dog.
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, 11.% or 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
nnnx Adults 18 or older who Listened to WFTK-FM in the past 7 days are 23.1% more likely to own their home,
7.3% more likely to own a lower valued home, 19.% more likely to have a single-family home, 21.3% more
CINCINNATY'S PURE Rock ;
likely to have a dog.
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likely to have a dog.

22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are 13.2% more likely to own their home,

6.6% more likely to own a lower valued home, 12.9% more likely to have a single-family home, 4.% more
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12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Adults 18 or older who Listened to WOFX-FM in the past 7 days are 15.6% more likely to own their home,

5.1% more likely to own a lower valued home, 16.7% more likely to have a single-family home, 6.2% more
likely to have a dog.
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Warm98.5

80s. 90s. Now.

16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Adults 18 or older who Listened to WRRM-FM in the past 7 days are 6.6% more likely to own their home,

6.3% more likely to own a lower valued home, .5% more likely to have a single-family home, 8.8% more likely
to have a dog.
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CUMULIU§

46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 4.1% less likely to look up D-I-Y
advice online, 2.8% more likely to always vote in local elections, 6.9% more likely to belong to a gym, 4.%

more likely to fly domestic past yr.
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11.% or 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
nnc‘ Adults 18 or older who Listened to WFTK-FM in the past 7 days are 8.7% less likely to look up D-I-Y advice

online, 4.3% less likely to always vote in local elections, 36.5% less likely to belong to a gym, 3.5% more
likely to fly domestic past yr.

CINCINNATI'S PURE Rock
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22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are 3.2% more likely to look up D-I-Y
advice online, 8.4% more likely to always vote in local elections, 6.2% more likely to belong to a gym, 4.4%
less likely to fly domestic past yr.
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12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Adults 18 or older who Listened to WOFX-FM in the past 7 days are 9.6% more likely to look up D-I-Y
advice online, 7.2% less likely to always vote in local elections, 5.4% more likely to belong to a gym, 13.%

more likely to fly domestic past yr.
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16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
%rm98.5 Adults 18 or older who Listened to WRRM-FM in the past 7 days are 14.9% less likely to look up D-I-Y
advice online, 3.8% less likely to always vote in local elections, 21.3% more likely to belong to a gym, 11.4%
80s. 90s. Now. . :
more likely to fly domestic past yr.
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CUMUL|U§

M E D

46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 1.% more likely to use QSRs past
mo., 3.6% more likely to use Sit-Down Restaurants past mo., 4.3% less likely to use Casinos past yr., 9.3%
less likely to smoke cigarettes.
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3 times

w
=
B

4 times 10.1%

5 times 7.1% 1

6-9times 11.3%

1

3.6
= who Listened to CUMULUS RADIO in the past 7 days

Avg. Monthly Sit-Down Restaurant Meals:

H CINCINNATI

79.5% 76.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
»

(5it-Down Restaurants Used Past 30-days)

Mexican  Chinese toilk Steakhouse wuq makan  sagel/  Upsaale Mu/
Donut/
umum sumu Bakery mm
asian
= who Listened to CUMULUS RADIO in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, L'ber Eut:, etc.)
who Listened to CUMULUS RADIO in the past 7 days —

— 200%

Drank Past 30-days: Adults 18 or older

Uguor
Any Type of Gee
Ve

-V
" v

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

= who Listened to CUMULUS RADIO in the past 7 days
CINCINNATI Scarborough R2 2025: Sep24-Jul25

W CINCINNATI

Metro Qual Intab 875
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Table Games (Craps, Poker, etc.)

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Sy -
191,713 10.9%

29.5%

Upscale Restaurant

Used Past 30-days: Adults 18 or older

Sports Betting
Stage Show / Concert
Other Gambling =
Spa Casinos visited past 12 Mariji / Cannabis Cigarettes Vape
® who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI = who Ustened to CUMULUS RADIOin the past 7 days. = CINCINNATI

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)



CINCINNATI'S PURE ROCK

Past 30-days QSR Users: Adults 18 or older
i : . | 1time %
% 10.1%

11.4%

2 times

3times

4 times

5times

19.3%

wwho Listened to WFTK-FM in the past 7 days m CINCINNAT]
Avg. Monthly QSR Meals:

6-9times

Total Monthly QSR Users:
88.9% 86.9%

likely to smoke cigarettes.

11.% or 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
Adults 18 or older who Listened to WFTK-FM in the past 7 days are 2.4% more likely to use QSRs past mo.,
3.1% more likely to use Sit-Down Restaurants past mo., 9.4% more likely to use Casinos past yr., 20.7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

17.2%
7.1%

3times

4 times

W who Listened to WFTK-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

= - “

 we IR

5times

6-9times

10times or more

B CINCINNATI

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Piza  Medcn  Chiness  Coffer Steakbouse Wings/
House | sargers /
Caffee Bar sports Bar

upscale  indian
Donut/ Thai
Bakery Other
asian

ﬂ
!

mwho Listened to WFTK-FM in the past 7 days. W CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listencd to WETK-FMin the past 7 doys [ ARTGONIIIINNE 23.1%

anciaAT 20.0%

Drank Past 30-days: Adults 18 or older
- Vv
AT 1% v

Liquor

Any Type of Beer

Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

® who Listened to WFTK-FM in the past 7 days m CINCINNATI

CINCINNATI Metro Scarborough R2 2025: Sep24-jul25 Qual Intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 29.5%
Bar [ Nightclub
Table Games (Craps, Poker, etc.)

200.451 11.4%
22

Upscale Restaurant

Stage Show / Concert &
Other Gambling i 2. 29%%
21.2%
Spa 1.2% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

%

1a / Cannabis Cigarettes

Vape

= who Listened to WFTK-FM in the past 7 days = CINCINNATI
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Radio Stations: WFTK-FM

 who listened to WFTK-FM in the past 7 days. B CINCINNATI



22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are .2% less likely to use QSRs past mo.,
6.3% more likely to use Sit-Down Restaurants past mo., 5.1% more likely to use Casinos past yr., 3.8% less
likely to smoke cigarettes.

7.4%

10.1%

2 times

Stiries -mm
6 -9times 19. 3%

10times or more

m who Listened to WGRR-FM in the past 7 days. m CINCINNATI
Total Monrhfy QSR Users: Avg. Monthly QSR Meals:

86.9%

10times or more

Total Monthly Sit-Down Restaurant Users:

1time

14.0%

2 times

17.2%

13.3%

3 times

4 times

5 times

6-9times

® who Listened tn WGRR FM in the past 7 days
Avg. Monthly Sit-Down Restaurant Meals:

B CINCINNATI

81.5% 76.7%

Drank Past 30-days. Adults 18 or older
701,990

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Domestic Regular Beer

Imported Beer
1 2%
Microbrew / Craft Beer 116%

204,784

w who Listened to WGRR-FM in the past 7 days
CINCINNATI Scarborough R2 2025: Sep24-Jul25

| CINCINNATI

Metro Qual Intab 464
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Table Games (Craps, Poker, etc.)

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
»

Sit-Down Restaurants Used Past 30-days)

Pz mexan  Chinese toilk Steakhouse wuq makan  sagel/  Upsaale Mu/
Donut/
Llﬁ!e nr sum u Bakery mm
asian
= who listened to WGRR-FM inthe past 7 days = CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WGRR-FM in the past 7 days [MG,300M 11.6%

— 200%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines
Bar / Nightelub e v

Upscale Restaurant g

Used Past 30-days: Adults 18 or older

Sports Betting
Stage Show / Concert
Other Gambling 2.5
S| 2.1% P ' L ) Mari . i
pa 1.2% Casinos visited past 12 Yes i / Cannabis Cigarettes Vape
® who Listened to WGRR-FM in the past 7 days W CINCINNATI = who Ustened to WGRR-FM in the past 7 days m CINCINNATI

Radio Stations: WGRR-FM



Past 30-days QSR Users: Adults 18 or older

1time

2 times

3 times

4 times

5times 11.4%

16.6%

6 -9times

10times or more
wmwho Listened to WOFX-FM in the past 7 days m CINCINNATI

t hi = Avg. Monthly QSR Meals:
Toi f""gf_gg‘ ly QSR Users. 695 vg. Monthly Q eals.

.. A - Kl

likely to smoke cigarettes.

12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.
Adults 18 or older who Listened to WOFX-FM in the past 7 days are 5.8% more likely to use QSRs past mo.,
.9% more likely to use Sit-Down Restaurants past mo., 9.9% less likely to use Casinos past yr., 44.5% less

1time

2 times

3 times 3%
4 times
5 times

6-9times

I
=
=

N

N

10times or more

® who Listened to WOFX-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users: A -Down Restaurant Meals:
77.4% 76.7%

B CINCINNATI

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer
Microbrew / Craft Beer

= who Listened to WOFX-FM in the past 7 days
CINCINNATI Metro

| CINCINNATI

Scarborough R2 2025: Sep24-Jul25

Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ii

fao  Bagel

Piza Mexian  Chinese  Coffee Steakhouse Wings/ ! Upsale indian/
House / Burgers | Donut s Thai/
Caffee Bar Sports Bar Bakery Other
asian
= who listened to WORX-FM in the past 7 days =CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WOP-FM in the past 7 days  [SHISTGIIIIN 22.8%

anciaT 20.0%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

Bar / Nightclub
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Used Past 30-days: Adults 18 or older
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Radio Stations: WOFX-FM

Sports Betting 5'61_0%
Stage Show / Concert
Other Gambling e
Spa Casinos visited past 12 Yes Mariji / Cannabis Cigarettes Vape
# who Listened to WOFX-FM in the past 7 days W CINCINNATI =wha listened to WORK-FM in the past 7 days mCINCINNATI



Warm98.5

80s. 90s. Now.

30-days QSR Users: Adults 18 or older

Past

1time

2 times

Ftimes 10.2%

4 times 11.8%

5times 11.4%

6 -9times

mwho Listened to WRRM-FM in the past 7 days
Total Monthly QSR Users:
91.1%

‘® CINCINNATI

Avg. Monthly QSR Meals:

=

16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened

5.3% more likely to use Sit-Down Restaurants past mo., 1.3% more
likely to smoke cigarettes.

Adults 18 or older who Listened to WRRM-FM in the past 7 days are 4.9% more likely to use QSRs past mo.,

to WRRM-FM in the past 7 days.

likely to use Casinos past yr., 4.6% more

1time

2 times

3 times

10.1%

4 times

5 times

6-9times

10times or more

= who Listened to WRRM-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:

H CINCINNATI

Avg. Monthly Sit-Down Restaurant Meals:

80.7% 76.7%

Drank Past 30-days: Adults 18 or older

481,388

%
;

Liquor

Any Type of Beer
Wine

Domestic Light Beer

Domestic Regular Beer

27.3%

Imported Beer
Microbrew / Craft Beer

mwho Listened to WRRM-FM in the past 7 days
CINCINNATI

m CINCINNATI

Metro Scarborough R2 2025: Sep24-Jul25

Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(5it-Down Restaurants Used Past 30-days)

.
fao  Bagel

s 2%
Piza Mexian  Chinese  Coffee Steakhouse Wings/ ! Upsale indian/
House / Burgers | Donut/ Thai/
Caffee Bar Sports Bar Bakery Other
asian
= wha Listened to WRRM-FM in the past 7 days = CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WRRI-FM in the past 7 days  [GEISIONIIII 22.4%

anciaT 20.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 29.5%

Bar / Nightclub

200,451 11.4%
151,713 10.9%
%

519,902

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting
Stage Show / Concert
Other Gambling

Spa

Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

09.48

® who Listened to WRRM-FM in the past 7 days B CINCINNATI
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Radio Stations: WRRM-FM

il / Cannabis

# who Listened to WRRM-FM in the past 7 days

Cigarettes

Vape

= CINCINNATI



@ CUMULUS
M E D I A

46.4% or 817,394 of CINCINNATI Metro Adults 18 or older Listened to CUMULUS RADIO in the past 7 days.
Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days are 12.8% more likely to have a 401K,

28.1% more likely to have an Auto Loan, 15.2% more likely to Invest/Trade Stocks Online, 3.6% more likely to
pay with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older

Ao
588,945

16.2%
14.2%

14.1%
12.8%

IRA (Individual Retirement Account) ;3'74%

Stocks or Stock Options

Mutual Funds

03,1 12.6%
190,496 10.8%
a 8.4%

JELRTE| 7.7%

Money Market Funds
529 Plan / College Savings Plan

Bonds
7.3%
7.4%

5.3%
4.6%

Checki

Other (Crypto / NFTs / Metals, etc.)
Accou

Second Home or Real Estate Property E‘

# who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

8.9% 7.8% 7.9% 5o 6.3% 5.9%

Home Refinanced
Improvement Home
Loanor Home Mortgage

Equity Loan

Certificates of Studentloan Personal Loan

Deposit [CDs)

Mobile Auto Loan

Banking

Online Bill
Paying

Online
Banking

Credit Card Home

Mortgage

Money
Market
Account

savings
Account

ng  Debit or ATM
nt card

® who Listened to CUMULUS RADIO in the past 7 days m CINCINNATI

L—

[

Professional Services Used*: Adults 18 or older

Tax Preparation Service

18.4%

302,355 17.2%

325,033

Financial Planner

11.0%
146,160 8.3%
8.0%
— " &

2.3%

= o

2.2%
3.4%

2.0%
® who Listened to CUMULUS RADIO in the past 7 days W CINCINNATI

CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 875
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Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Accountant

Estate Planning

Real Estate Agent

*Past 12 Month
Divorce / Family Attorney { 12 Months)

Past 3-Months Payment Methods Used: Adults 18 or older

JEBLR 510 93% 8.1%
17% 2.1%

5.1%

Square Cash  Facebook Samsung Pay
Messenger

Discover

Store Credit
Card

m CINCINNATI

American
Express

Cash App Apple Pay  Google Pay

Zelle

visa Venmo Debit Card  MasterCard

m who Listened to CUMULUS RADIO in the past 7 days

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)




11.%o0
nncx Adults
CINCINNATI'S PURE RoOCK their D

r 193,407 of CINCINNATI Metro Adults 18 or older Listened to WFTK-FM in the past 7 days.
18 or older who Listened to WFTK-FM in the past 7 days are 29.4% more likely to have a 401K, 51.3%

more likely to have an Auto Loan, 30.1% more likely to Invest/Trade Stocks Online, 1.% less likely to pay with

ebit Card.

ts Owned: Adults 18 or older
251,066 14.2%

2

225,008

mﬁﬂ Investmen

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds o

13.3%
190,496 B TR

1685.6%

1.7%

8.5%
Second Home or Real Estate Property 135.7%

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.) i
4.6%

# who Listened to WFTK-FM in the past 7 days W CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

7. 11.2%

s 5 o M e
e e

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan ~ Home Refinanced

Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
m who Listened to WFTK-FM in the past 7 days m CINCINNATI

Professional Serw'ces Used*- Adults 18 or older

Tax Preparation Service
L 325,033 18 4%

Financial Planner 17.2%

’JJZ 855

Online Investing / Stock Trading 203,250

Insurance Agent at a Local Office (not online)

Accountant

1996%
2.3%

0.4%
2.2%

Divorce / Family Attorney 1285:6 EPetiMonths)
® who Listened to WFTK-FM in the past 7 days W CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 179

Estate Planning

Real Estate Agent

fpy'Past 3-Months Payment Methods Used: Adults 18 or older

0.4% 2.1%
Visa Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay  American  Store Credit  Discover  SquareCash Facebook Samsung Pay
Express Card Messenger
mwho Listened to WFTK-FM in the past 7 days m CINCINNATI

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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22.6% or 398,216 of CINCINNATI Metro Adults 18 or older Listened to WGRR-FM in the past 7 days.
Adults 18 or older who Listened to WGRR-FM in the past 7 days are 15.3% more likely to have a 401K, 24.9%

H1 more likely to have an Auto Loan, 38.3% less likely to Invest/Trade Stocks Online, 14.7% more likely to pay
Sncimmati’s yrociest bily with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Pian
IRA (Individual Retirement Account) 538,945
Stocks or Stock Options —
13.3%
Mutual Funds 14.9%

Money Market Funds  gsfamm "&m

529 Plan / College Savings Plan gfgfs%

33.4%

" e 8.3% 7.8%
Other (Crypto / NFTs / Metals, etc.) gpyrs ;70 Checking  Debitor ATM  Savings  CreditCard  Online Motile  OrlineBll  Home  Autoloan  Money Certificates of Studentloan Personal Loan Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E::: Account l\:;._z mﬁ Mortgage
® who Listened to WGRR-FM in the past 7 days M CINCINNATI u who Listened to WGRR-FM in the past 7 days m CINCINNATI

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
L 325,033 18.4%

Financial Planner

Online Investing / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

JURLY 8.7% 9-3%

Estate Planning 39, ey st

2.3%
Real Estate Agent ! 2.0%

9 2 3.5% (*Past 12 Months) VIsA Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay  American  Store Credit  Discover  Square Cash  Facebook Samsurg Pay
Divorce / Family Attorney 2.0% Express Card Messenger
W who Listened to WGRR-FM in the past 7 days W CINCINNATI m who Listened to WGRR-FM in the past 7 days m CINCINNATI

CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 464
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Adults 18 o
more likely

12.8% or 225,976 of CINCINNATI Metro Adults 18 or older Listened to WOFX-FM in the past 7 days.

r older who Listened to WOFX-FM in the past 7 days are 21.% more likely to have a 401K, 25.3%
to have an Auto Loan, 41.9% more likely to Invest/Trade Stocks Online, 9.2% more likely to pay

with their Debit Card.

401K Plan 765,901

mﬁﬂlnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account) e s

Stocks or Stock Options

16.9%
251,066 14.2%

18.9%
225,098 12.8%
15.4%
10.8%
6.7%
134,972 &}

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Bonds

Financial Services Has and/or Uses: Adults 18 or older

10.2% 9.5%
18% 5.9% 5.0% 5.9%

Other (Crypto / NFTs / Metals, etc.) 4'9611 Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan  Home  Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property iy 7.7% Aecount Loanor Home  Mortgage
Equity Loan
¥ who Listened to WOFX-FM in the past 7 days. W CINCINNATI w who Listened to WOFX-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
M5
Online Investing / Stock Trading m
Insurance Agent at a Local Office (not online) m 172%
8.2%
- -
Estate Planning E % EEY 7o 93% 2.1%
) 44%
2.1% 2.1%
S .. N} . |
9 2 5.4% (*Past 12 Months) PayPal VIsA Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay American  Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney m Express Card Messenger
» who Listened to WOFX-FM in the past 7 days W CINCINNATI mwho Listened to WOFX-FM in the past 7 days m CINCINNATI
CINCINNAT! Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 247
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Warm98.5

80s. 20s. Now.

more
with t

16.6% or 292,506 of CINCINNATI Metro Adults 18 or older Listened to WRRM-FM in the past 7 days.
Adults 18 or older who Listened to WRRM-FM in the past 7 days are 6.2% more likely to have a 401K, 36.1%

likely to have an Auto Loan, 29.2% more likely to Invest/Trade Stocks Online, 4.6% more likely to pay
heir Debit Card.

ts Owned: Adults 18 or older

795,901 45.2%

mﬁﬂ Investmen

401K Plan

IRA (Individual Retirement Account) w‘;w, BA%

Stocks or Stock Options

Mutual Funds 1152:‘*
Money Market Funds  gefaem lji‘:::
529 Plan / College Savings Plan :;.::

Bonds ”%
Other (Crypto / NFTs / Metals, etc.) %

Financial Services Has and/or Uses: Adults 18 or older

8.9% 7.8% 7.9% g oo 8.2% g e

Checking Debitor ATM  Savings Credit Card Mobile

7.4% Online Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan ~ Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property E‘gx Account Loanor Home  Mortgage
Equity Loan
# who Listened to WRRM-FM in the past 7 days W CINCINNATI w who Listened to WRRM-FM in the past 7 days m CINCINNATI
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 300,855 17.2% :
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) M 1LE%
< .9% 1% 9.3%
Estate Planning 8.1%
ﬁ 2.3% 6.1% 3% ik
9 2 »0.0% (*Past 12 Months) PayPal Visa Venmo Debit Card  MasterCard Zelle Cash App ApplePay  GooglePay  American  Store Credit  Discover SquareCash Facebook Samsung Pay
Divorce / Family Attorney 2.0% Express Card Messenger
® who Listened to WRRM-FM in the past 7 days W CINCINNATI m who Listened to WRRM-FM in the past 7 days m CINCINNATI
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Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 3 days, 9 hours, 56 minutes
CUMULUS and 32 seconds each week with All Forms of Media.

M E D I A 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an avg. of 9 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 11.6% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older
Concurrent
vsoge 8 who m&k%cumuws CINCINNATI
RADIO in the past 7 days
% of Total
Weekly H:M:

® who Listened to CUMULUS RADIO in the past 7 days H CINCINNATI

CINCINNATI ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 875 CINCINNATI ~ Metro  Scarborough R2 2025: Sep2d-jul25 ~ Qual Intab 1,839 HUbbCIrd Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved. S G ARG AT S for Anything .

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)




Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 2 days, 21 hours, 16 minutes and
¢nn.=‘ 42 seconds each week with All Forms of Media.

CINCINNATI'S PURE ROCK

100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an avg. of 10 hours and 27 minutes each week listening
to All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.
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Adults 18 or older who Listened to WGRR-EM in the past 7 days spend an average of 3 days, 14 hours, 8 minutes and 43|
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an avg. of 10 hours and 46 minutes each week listening
to All Local AM/FM Radio, representing 12.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 3 days, 6 hours, 3 minutes and 32
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an avg. of 10 hours and 23 minutes each week listening
to All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.
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Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 3 days, 12 hours, 6 minutes and
mrm9as 13 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an avg. of 10 hours and 41 minutes each week listening
80s. 90s. Now. to All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.
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Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 2 days, 16 hours, 5 minutes

CUMULUS and 52 seconds each week with All Forms of Ad-Supported Media.
M E D I A

100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an avg. of 8 hours and 50 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 13.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 2 days, 6 hours, 30 minutes and 46
l‘nex seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an avg. of 9 hours and 45 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 17.9% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of 2 days, 20 hours, 15 minutes and
30 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an avg. of 9 hours and 54 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 14.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 2 days, 12 hours, 45 minutes and
28 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an avg. of 9 hours and 56 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 16.4% of totaltime spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 2 days, 16 hours, 1 minutes and
warm98.5 39 seconds each week with All Forms of Ad-Supported Media.

80s. 90s. Now.

100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an avg. of 10 hours and 0 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an average of 9 hours
CUMULUS and 9 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

M E D I A

for an avg. of 75.7 minutes/day. (Local Radio delivers 13.8% of Time with Ad-Supported Media.)
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minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

6 | Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of 7 hours and 47
CINCINNATI'S PURE RocK avg. of 83.7 minutes/day. (Local Radio delivers 17.9% of Time with Ad-Supported Media.)

Toeat persons

Top-13 AII Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Grocery sm res

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.) Billboards &

L e — Signs (Weekly

¢ i T — TR VT (.52 : : Local AM/FMRadio.  Drivers)

ST T A : : 66.1
s — A qa | Lo Amradio :

Ll m 2 m 89.7 Local TV Stations Search
Email/Text/IM/Zoom,etc. (Personal & Work) mm Avg. Hours+Minutes/day with All m 129. (Google, Instagra
Forms of Media: Adults 18 or older Billboards & Signs 4 :
R o — s e Bing etc)

. cebook 288 242
443 o R
e

concurres

Game < News Gr

il/Tex ] E i eyt /I /7
Non-Premium Cable TV Networks mm usage Non-Premium Cable Ema”ITE”,”N '/z,o Fantasy Non-Premium Cable TV Email/Text/IM/Z ' s/Fan ({Weatl oc
053 44 8o : ) om,etc. (Per N ] ¢ e oom,etc tasy/  herf.. e..
who Listened to WFTK-FM TV Networks /Bettin Networks
o taions/Conveniencesores P EF NS R inthe s 7 days 83.2 LG 99.7 (Personal&...  HECEEEEEENG
83.2 99. G
msagem [ ——T i
& who Listened to WFTK-FM in the past 7 days = CINCINNATI ® who Listened to WFTK-FM in the past 7 days B CINCINNATI
Top-13 Aﬂ Forms of Ad-Supported Media (Persons & % Reach): Adults 18 or olcier Top-13 All Forms of Ad-Supported Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Tol persons [Average Doy)
e P hl o albords & igns
F e Aot TR TRy m Local AM/FMRadio  (Weekly Drivers)
L1322,605 SR 2 Local TV Stations Facebook 619 55.8
Email/Text/IM/Zoom,etc. [Personal & Work) '-°°al-“'\;_:{ ';M Radio - ] - A | i T Sttt Email/Text/l Search
A . Shopp ocal TV Stations M/Zoom,et (Google,
Facebook : Avg. Hours+Minutes/day with All Billboards & {éecz;:; ing 125.2 e ‘(’rz’ersm;nl g g‘::il’ .
. Forms of Ad-Supported Media: Signs (Weekly 4 e : 5
o — : finc. Facebook BWork).. etc)..
o Adults 18 or older - S Bing. etc:) Food/ 498 ! )
R m_ﬂr i 2
: : 040 : Shop News/
Gas Stations/Convenience Stores m T EmalifTestIM/Z - Amazon ping Weat...
Shopping (indl. Food/Auctions/Travel, etc.) usage i Non-Premium Cable : News/ Non-Premium Cable TV Prime/IMDb/Fir (incl. Insta
who Listened to WFTK-FM CINCINNATI TV Networks oom,elc. Instagram Weath Networks etV Food/ gram
lnciazas in the past 7 days 80.1 {feennals 28.1 er/S.. | 96.2 42.7 Auc.. 200 | 0= G
T .
® who Listened to WFTK-FM in the past 7 days W CINCINNATI m who Listened to WFTK-FM in the past 7 days m CINCINNATI
CINCINNAT! Metro  Scarborough R2 2025: Sep24-Jul25 Qual Intab 179 » Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. for Anything

Radio Stations: WFTK-FM




Grocery Stores
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)

[Weather /Sports

Local AM/FM Radio

Ermail/Text /IM/Zoomete. (Personal & Work)
Facebook

Games /Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Gas Stations/Convenience Stores

Instagram

m_zm- e

= who Listened to WGRR-FM in the past 7 days

m—ml Avg. Hourssinutes/doy with il Y

Forms of Media: Adults 18 or older

concurres

51.3%
CINCINNATI

who Listened to WGRR-FM
in the past 7 days

W CINCINNATI

avg. of 84.9 minutes/day.

| Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of 9 hours and 45
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 14.5% of Time with Ad-Supported Media.)
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avg. of 85.3 minutes/day.

| Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of 8 hours and 40
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.4% of Time with Ad-Supported Media.)
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Warm98.5

80s. 90s. Now.

Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of 9 hours and 8
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

avg. of 85.8 minutes/day.
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817,394 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to
CUMULUS Ad-Supported Local AM/FM Radio for an average of 75.7 minutes every day representing 50.3% of

all time spent daily with Ad-Supported Audio.
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193,407 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 83.7 minutes every day representing 51.4% of all
time spent daily with Ad-Supported Audio.
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398,216 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.9 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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225,976 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85.3 minutes every day representing 54.5% of all
time spent daily with Ad-Supported Audio.
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292,506 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
warmg&s Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 50.% of all

80s. 90s. Now. time spent daily with Ad-Supported Audio.
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817,394 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to
SUEM%"-P§ Ad-Supported Local AM/FM Radio for an average of 75.7 minutes every day representing 50.3% of
all time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 83.7 minutes every day representing 51.4% of all

6 193,407 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
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398,216 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 84.9 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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225,976 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 85.3 minutes every day representing 54.5% of all
time spent daily with Ad-Supported Audio.
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292,506 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
mrm98‘5 Supported Local AM/FM Radio for an average of 85.8 minutes every day representing 50.% of all

80s. 90s. Now. time spent daily with Ad-Supported Audio.
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817,394 or 100.% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days listen to Ad-
CUMULUS Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Classic
Rock, and Active Rock.
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CINCINNATI'S PURE ROCK

193,407 or 100.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Classic Hits, Adult Contemporary,
Country, and Album Oriented Rock.
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398,216 or 100.% of Adults 18 or older who Listened to WGRR-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Adult
Hits, and News/Talk/Information.
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225,976 or 100.% of Adults 18 or older who Listened to WOFX-FM in the past 7 days listen to Ad-
) Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Country, Classic Hits, Adult
Contemporary, and News/Talk/Information.
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292,506 or 100.% of Adults 18 or older who Listened to WRRM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Adult
Hits, and News/Talk/Information.
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569,921 or 69.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 124.6 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CINCINNATI'S PURE ROCK

126,180 or 65.2% of Adults 18 or older who Listened to WFTK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 72.6 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Video.
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292,353 or 73.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 118.6 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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162,468 or 71.9% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 121.7 minutes every day representing 35.4% of all

time spent daily with Ad-Supported Video.
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188,029 or 64.3% of Adults 18 or older who Listened to WRRM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 137.2 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Video.
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569,921 or 69.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch

EUEMlDJLIl’§ Ad-Supported Local TV Stations for an average of 124.6 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Video.
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| 126,180 or 65.2% of Adults 18 or older who Listened to WFTK-FM in the past 7 days watch Ad-
¢I‘"=K Supported Local TV Stations for an average of 72.6 minutes every day representing 27.8% of all time

spent daily with Ad-Supported Video.
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292,353 or 73.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 118.6 minutes every day representing 30.7% of all
time spent daily with Ad-Supported Video.
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| 162,468 or 71.9% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-
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r 9 E 5 | 188,029 or 64.3% of Adults 18 or older who Listened to WRRM-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 137.2 minutes every day representing 34.4% of all
80s. 90s. Now. time spent daily with Ad-Supported Video.
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| 569,921 or 69.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.

Avg. Hours+Minutes/day with Local m
TV Stations: Adults 18 or older

wheo Listened to CUMULUS
RADIO in the past 7 days

CINCINNATI

m CINCINNATI

(25
(125 ]

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
enc (Ausiege Ryl

Local News -
Morning
349

Dramas
333

Sports

Local News -
Evening
253

Comedies
22.1

Mystery/
Local News | Suspense
- Late

19.1

33.2
/Crime

Food/Cookin
g Shows...

Document...

Local News -
Morning
38.0

Local News -
Evening

26.5

Dramas
36.2

Game Shows

258 253

Local News
- Late
20.4

National

Court Shows
208

Comedi

ies

Mystery/
Suspense
/Crime
17.1

Doc
um
ent

® who Listened to CUMULUS RADIO in the past 7 days

B CINCINNATI

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Averoge week]
Local News - Evening

Sports

Local News - Morning
Comedies

Movies

Game Shows

Local News - Late
Dramas
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Court Shows

Daytime Talk Shows

CINCINNATI

Persans.

F
T ——————

B s Vo™

B e (WM
S S — T

-m
m-mr
PR —
BT

= who Listened to CUMULUS RADIO in the past 7 days

Avg. Hours+Minutes/day with Ad- m
Supported Local TV Stations: Adults —

8 or

[
3 ud
e

oy
ol
&

!lﬂ
wis
!!!‘I

o\“

Ad—Sulp’gorted Local TV Station Programs (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
349

Movies
233

Game Shows
26.2

Daytime
Talk Shows
187

Comedies
21.8

National/N
etwork...

Local News -
Evening
27.6

Court Shows
193

Food/Coo...

Sports
36.0

Local News -
Morning
38.0

Evening
28.6

Local News -

Game Shows
258

Movies
23.7

Daytime
Talk
Shows
183

Court Shows
20.8

Comedies
246

Mystery/S

National/N
etwork...

Food/Co...

Metro

Scarborough R2 2025: Sep24-Jul25

who Listened to CUMULUS CINCINNATI
RADIO in the past 7 days
m CINCINNATI
Qual Intab 875

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Listened to CUMULUS RADIO in the past 7 days

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)

m CINCINNATI

* Share of Everything

13 for Anything _



CINCINNATI'S PURE ROCK

| 126,180 or 65.2% of Adults 18 or older who Listened to WETK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Game Shows.
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/ 292,353 or 73.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Comedies, Movies, and Dramas.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Mystery/Suspense/Crime
Documentaries
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/ 162,468 or 71.9% of Adults 18 or older who Listened to WOFX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Movies, and Local News - Late.
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Warm98.5
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| 188,029 or 64.3% of Adults 18 or older who Listened to WRRM-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Local News - Late.
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642,258 or 78.6% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Social Media for an average of 144.4 minutes every day representing 25.6% of all time
spent daily with Ad-Supported Digital Media.
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160,479 or 83.% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-
RODGK Supported Social Media for an average of 178.3 minutes every day representing 32.9% of all time
CINCINNATI'S PURE ROCK spent daily with Ad-Supported Digital Media.
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323,024 or 81.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Social Media for an average of 153.2 minutes every day representing 26.7% of all time
spent daily with Ad-Supported Digital Media.
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162,901 or 72.1% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
Supported Social Media for an average of 109.7 minutes every day representing 22.3% of all time
spent daily with Ad-Supported Digital Media.
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221,835 or 75.8% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-
Supported Social Media for an average of 141.8 minutes every day representing 23.9% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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613,805 or 75.1% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 50.7 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.
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125,921 or 65.1% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-
Supported Facebook for an average of 66.7 minutes every day representing 37.4% of all time spent
daily with Ad-Supported Social Media.
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295,153 or 74.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Facebook for an average of 59. minutes every day representing 38.5% of all time spent
daily with Ad-Supported Social Media.
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162,901 or 72.1% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
Supported Facebook for an average of 34.5 minutes every day representing 31.4% of all time spent
daily with Ad-Supported Social Media.
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221,835 or 75.8% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-
warm98.5 Supported Facebook for an average of 46. minutes every day representing 32.5% of all time spent
80s. 90s. Now. daily with Ad-Supported Social Media.
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613,805 or 75.1% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days use Ad-
Supported Facebook for an average of 50.7 minutes every day representing 35.1% of all time spent
daily with Ad-Supported Social Media.
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6 125,921 or 65.1% of Adults 18 or older who Listened to WFTK-FM in the past 7 days use Ad-

Supported Facebook for an average of 66.7 minutes every day representing 37.4% of all time spent
CINCINNATI'S PURE RocK daily with Ad-Supported Social Media.
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295,153 or 74.1% of Adults 18 or older who Listened to WGRR-FM in the past 7 days use Ad-
Supported Facebook for an average of 59. minutes every day representing 38.5% of all time spent
cincinnti's reatet bty daily with Ad-Supported Social Media.
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162,901 or 72.1% of Adults 18 or older who Listened to WOFX-FM in the past 7 days use Ad-
% 4\ 15 ﬁox Supported Facebook for an average of 34.5 minutes every day representing 31.4% of all time spent
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war 98.5 221,835 or 75.8% of Adults 18 or older who Listened to WRRM-FM in the past 7 days use Ad-

Supported Facebook for an average of 46. minutes every day representing 32.5% of all time spent
80s. 90s. Now. daily with Ad-Supported Social Media.
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CUMULUS M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,324;
M E D I A Local Radio: 52,821; Social Media: 42,148; Non-Prem. Cable: 22,097; Local TV: 21,445

reaching Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 13,604;
Local Radio: 12,553; Social Media: 10,578; Non-Prem. Cable: 5,795; Local TV: 4,645
reaching Adults 18 or older who Listened to WFTK-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,531;
Local Radio: 25,507; Social Media: 20,555; Local TV: 11,493; Non-Prem. Cable: 11,385
reaching Adults 18 or older who Listened to WGRR-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to WGRR-FM in the past 7
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 14,353; Social Media: 10,911; Non-Prem. Cable: 6,727; Local TV: 5,831
reaching Adults 18 or older who Listened to WOFX-FM in the past 7 days.

Local Radio: 14,645; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 20,324;
Local Radio: 18,990; Social Media: 14,757; Non-Prem. Cable: 7,481; Local TV: 7,218
reaching Adults 18 or older who Listened to WRRM-FM in the past 7 days.
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CUMULUS
M E D I A

Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older

{average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Drug Stores

Podcasts

Spotify

SiriusXm

Retail Stores

YouTube Music

749,213 or 91.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend
an average of 58. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 45.9 minutes/day.
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CINCINNATI'S PURE RoCK

Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Toral persans:

Billboards & Signs (Weekly Drivers)
AM/FM Radio
Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars
Drug Stores
Podcasts
Spotify
SiriusXm
Retail Stores

YouTube Music
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u who Listened to WFTK-FM in the past 7 days

[ 166,969 or 86.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an
average of 44.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 50.7 minutes/day.
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
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Stations Out-of-Home for an average of 51.4 minutes/day.

[ 383,773 or 96.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an
average of 64.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
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Top-13 Out- of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars
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Podcasts

Spotify
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YouTube Music

[ 206,905 or 91.6% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an
) average of 44.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.7 minutes/day.
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Tap-13 Out-of -Home Media (Persons & % Reach): Adults 18 or older
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273,167 or 93.4% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an
average of 67.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 52. minutes/day.
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| 749,213 or 91.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend an
CUMULUS

average of 58. minutes per day driving, seeing Billboards and Signs representing 38.1% of all Time Spent
M E D I A ; :
with Ad-Supported Out-of-Home Media.
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/ 166,969 or 86.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an average of
¢nn'=x 44.3 minutes per day driving, seeing Billboards and Signs representing 27.4% of all Time Spent with Ad-
CINCINNATI'S PURE RocK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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383,773 or 96.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an average of
64.7 minutes per day driving, seeing Billboards and Signs representing 41.5% of all Time Spent with Ad-
ciscinat's graatut hitg Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
Reach 3% "Share of Ad-Supported OOH Media"

96.4% 98.5% 96.8%
83.6% - m
who Listened to WGRR-FM CINCINNATI
in the past 7 days
0,
% of Weekly 66.2% 66.7%
55.3%

37.1% 36.8% 33.9% 35.4%

18.5% 20.4%

10.9% 10.4%
7.0% 6 9%

Weekly

Total

Persons

3 1,538,456 1,160,629 1,175,808 % 1,707,006 ;) 648312 1 624,098 uz,uz 133 046 353 922 911,240
Billboards & Signs AM/FM Radio Wallung in Towns, Grocery Stores Shopping Malls Restaurants & Bars stadiums & Arenas "Podcasts Gas
Average (Weekly Drivers) Cltls, Downtown foices/Hospntals Stations/Convenience
Daily Minutes Stores
with Ad-Supported
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206,905 or 91.6% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an average of
44.3 minutes per day driving, seeing Billboards and Signs representing 30.7% of all Time Spent with Ad-

Weekly
Reach %

91.6%
83.6%

% of Weekly

Weekly
Total
Persons
1,160,629 % 1,538,456
AM/FM Radio Billboards & Signs
Average (Weekly Drivers)
Daily Minutes

with Ad-Supported
OOH Media:

Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
"Share of Ad-Supported OOH Media"
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wa 98‘5 273,167 or 93.4% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an average of

67.7 minutes per day driving, seeing Billboards and Signs representing 40.9% of all Time Spent with Ad-
80s. 90s. Now. Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

Out-of-Home Media: Adults 18 or older
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CUMULUS 749,213 or 91.7% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days spend
v - an average of 58. minutes per day driving an average of 33.8 miles each day and are 24.6% more
likely to use State Road 747 (Princeton, Glendale Road) than the M

Top-26 Ad—SUEEOﬂEd Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1275 . A0 P — 32817 41002 > sy 4.38%
75— 5; 5/, 5103 2051 as202 S am
L 17,25, 45013 oste 45103 T 27%

Dixie Highway SEE% e as0as R px ol 45004 e Tim L
1471 B 5036 P — 2 (i1 5011 e e
US 22 (Montgomery Road) 17?'3‘557% 41042 9 2 3.60% 45040 %%5532
Ronald Reagan Cross County Highway e 45211 T 2.0% 45241 prgie; e i
174 2% 45000 R asan as212  Jp prec: ol
US 27 (Colerain Avenue) PSR 15.2% 41018 g8a . 2a1% 45005 P 1
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166,969 or 86.3% of Adults 18 or older who Listened to WFTK-FM in the past 7 days spend an
average of 44.3 minutes per day driving an average of 25.8 miles each day and are 26.7% more likely
to use Route 32 than the Metro average.

CINCINNATI'S PURE Rock

for Anything _

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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= 383,773 or 96.4% of Adults 18 or older who Listened to WGRR-FM in the past 7 days spend an
|515) WGRR average of 64.7 minutes per day driving an average of 37.6 miles each day and are 25.6% more likely
glcisea's grociest ity to use Dixie Highway than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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206,905 or 91.6% of Adults 18 or older who Listened to WOFX-FM in the past 7 days spend an
average of 44.3 minutes per day driving an average of 25.8 miles each day and are 93.5% more likely
to use Route 48 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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273,167 or 93.4% of Adults 18 or older who Listened to WRRM-FM in the past 7 days spend an
average of 67.7 minutes per day driving an average of 39.4 miles each day and are 26.3% more likely

Warm98.5

80s. 90s. Now.

to use US 127 (Hamilton Avenue) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older | Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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CUMULIU§
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166,473 or 20.4% of Adults 18 or older who Listened to CUMULUS RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 30.3%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
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New York Times (Daily)

Magazines

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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RADIOin the past 7 days
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New York Times
(Daily+Sunday)
9.2

New York Times
Local Daily (Daily)
Newspaper(s) 6.7
USA Today (Daity) (Daily
96

Local Daily
Newspaper(s) Wall Street Journal (excluding
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Mail
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74
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71
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Catalogs
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(Sunday)
127

USA Today (Daily)
92

New York Times Lacal Daily Newspaper(s)  Direct Mail Advertising
(sunday) (Daily+Sunday) (excluding Catalogs)
124 91 74 71

Magazine

= who Listened to CUMULUS RADIO in the past 7 days

B CINCINNATI
* Share of Everything

i for Anything _

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)



9brock

CINCINNATI'S PURE ROCK

Avg. Week All Print %eﬂﬂq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time !Ft

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
Catalogs

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Magazines

Wall street Journal (Daily)

All Local Weekly Newspapers

31,218 or 16.1% of Adults 18 or older who Listened to WFTK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 26.7% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

e —

who Listened to WFTK-FM in the CINCINNATI
. past 7 days
G555 EwiA
= who Listened to WFTK-FM in the past 7 days ' CINCINNATI

Local Daily
Newspaper(s)
(Sunday)
13

USA Today (Daily)
a5

Direct Mail Magazines
Advertising 62
{excluding
Catalogs)
79

Local Daily
Newspaper(s)
(Sunday)
127

New York Times

{Daily+Sunday) 2
93 Catalo...

New York Times
(Daily+Sunday)
99

Hi

USA Today (Daily)
9.2

Newspaper(s)

Wall Street Journal
(Daily)
9.0

Direct Mail
Advertising (excluding
Catalogs)

Local Daily 74

(D:
86

Magazines
71

lew York Times
Catalogs
36

= who Listened to WFTK-FM in the past 7 days

CINCINNATI

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Torol persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
Catalogs

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Magazines

Wiall Street Journal (Daily)

All Local Weekly Newspapers

Books

CINCINNATI Metro

Scarborough R2 2025: Sep24-jul25

3 il
PR LY
P 85

who Listened to WFTK-FMin
the past 7 days

CINCINNATI

= who Listened to WFTK-FM in the past 7 days
Qual Intab

B CINCINNATI
179

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderM

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
13

New York Times
{Sunday)
10.7

Local Daily
Newspaper(s)
(Daily+Sunday)
8.2 Local Daily
Newspaper(s)
(Sunday)
127

USA Today
(Daity)
85

Local Daily

New York Times (Daily)
79 Newspaper(s) (Daily
77

New York Times
(Sunday)
124

Direct Mail Advertising
{excluding Catalogs) Magazines
79

6.2

USA Today (Daily)

Local Daity Newspaper(s)
(Daity+Sunday)
9.1

Local Daily
Wall Street Newspaper(s)
Journal (Daily) (Daily
9.0 86

ork Times (Daily)
74

Direct Mai Advertising

Magazine
(excluding Catalogs) E
7.4

7.1

m who Listened to WFTK-FM in the past 7 days

Radio Stations: WFTK-FM

B CINCINNATI

soefa.ai

* Share of Everything
for Anything :



93,438 or 23.5% of Adults 18 or older who Listened to WGRR-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 33.4% of all time
spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Catalogs

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Megaties mm Newspaper(s) Local Daity Newspaper(s) New York Times
. 2! . EMah (Sunday) Newspaper(s) (Daily | Magazines (Sunday) USA Today (Daily) (Daity) Catalogs
Wall Street Journal (Daily) m- 2% who umn:; i inthe CINCINNAT! 2 195 e = s - i 5
All Local Weekly Newspapers BUATCESE 1100 -
® who Listened to WGRR-FM in the past 7 days W CINCINNATI ® who Listened to WGRR-FM in the past 7 days B CINCINNATI

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m

OTEN  ECEEN en

Wall Street Journal
(Daily)
10.1

e vk Thaes Direct Mail
(Daily+Sunday) New Yark
100 Times
(Daily)
69

Local Daily Local Daily

New York Times
(Daily+Sunday)
99

Magazines
71

Avg. Week Ad-Supported f\ilhn?rfnt Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)
New York Times (Daily)
Magazines

Wall Street Journal (Daily)
All Local Weekly Newspapers
Books

CINCINNATI Metro

Scarborough R2 2025: Sep24-Jul25

Day Ad-Supported Print Media (% Time Spent & Av

g. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or older| m

Local Daily
Newspaper(s)
(Daily+Sunday)
100

Local Daity
Newspaper(s)
(Sunday)
127

Local Daity
Newspaper(s) (Sunday} | ca 1 i
133 UsA n:;r‘ma- y)

Local Daily Newspaper(s) | Mew York Times
(Daity (Daily)
95 69

New York Times
(sunday)
124

Direct Mail Advertising
(excluding Catalogs)

New York Times
(sunday)

Magazines
13.1 10.1 76 5.7

Local Daily
Newspaper(s)

USA Today (Daily)
92

Lacal Daily Newspaper(s)  Direct Mail Advertising
(Daily+Sunday) (excluding Catalogs)
9.1 14 7.1

Magazine

m . i- ﬂg‘ who Listened to WGRR-FM in CINCINNATI 0
D‘ the past 7 days
884
= who Listened to WGRR-FM in the past 7 days B CINCINNATI

464
All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qual Intab

® who Listened to WGRR-FM in the past 7 days

Radio Stations: WGRR-FM

B CINCINNATI
* Share of Everything

i for Anything _



90,791 or 40.2% of Adults 18 or older who Listened to WOFX-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing 30.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)
Catalogs

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Magazines

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to WOFX-FM inthe
past 7 days

i) i.‘l‘ﬁ

® who Listened to WOFX-FM in the past 7 days W CINCINNATI

New York Times
(DaitysSunday)

Direct Mail
Advertising
(excluding Catalogs)

Local r:anv

USA Today (Daily)
3.3

Magazines
Local Daily 6.2
Newspaper(s) Wall Street Joumal Mew York Times
(Sunday) (Daily) (Daity)
118 89 79

Wall Street Journal

New York Times
(Daily+Sunday)
99

Magazines
71
Local Daily
Newspaper(s) New York Times
(Sunday) USA Today (Daily) (Daity) Catalogs
127 92 74 36

® who Listened to WOFX-FM in the past

7 days B CINCINNATI

Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg. Day Ad-Supported Print Media (% Time Spent & A

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)
Catalogs

USA Today (Daily)

New York Times (Sunday)

New York Times (Daily)

Magazines

Wall Street Journal (Daily)

All Local Weekly Newspapers

Books

CINCINNATI Metro

Scarborough R2 2025: Sep24-Jul25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older| m

MIFE‘
EEOZL0ES mm

who Listened to WORX-FM in CINCINNATI m
the past 7 days
= who Listened to WOFX-FM in the past 7 days B CINCINNATI

Qual Intab 247

All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

USA Today (Daily) Local Daity
93 Newspaper(s) spaper(s)
(Daily+Sunday) (Dai
87 84

Local Daily

Local Daily
Newspaper(s)
(Sunday)
1s

Direct Mail Advertising
(excluding Catalogs)
7.7

New York Times
(sunday)
95

Magatines

Local Daily

Local Daity News ndper( )

Newspaper(s)
(Sunday)
127

USA Today (Daily)
92

New York Times Lacal Daily Newspaper(s)  Direct Mail Advertising
(sunday) (Daily+Sunday) (excluding Catalogs)
124 91 74 71

Magazine

= who Listened to WOFX-FM in the past 7 days

Radio Stations: WOFX-FM

B CINCINNATI
* Share of Everything

i for Anything _



Warm98.5

80s. 90s. Now.

56,627 or 19.4% of Adults 18 or older who Listened to WRRM-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.7% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books

New York Times (Daily+Sunday)

Catalogs m m Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
Ush Today (Dai) !!?2‘

New York Times (Sunday)
New York Times (Daily)
Magazines

who Listened to WRRM-FM in
the past 7 days

Sox

R AT

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times.
(Daily+Sunday)

USA Today (Daily)
86 85

Magazines
Wall Street
Journal (Daily)
8.1

New York Times
(Daily)
63

Catalogs
8

Direct Mail

Advertising

(excluding

Catalogs)
72

Local Daily
Newspaper(s)
(Sunday)
121

Local Daily
Newspaper(s) (Daily
87

Wall Street Journal

New York Times
(Daily+Sunday)
99

Magatines
71
Local Daily
Newspaper(s)
(Sunday)
12.7

New York Times
(Daity)
74

Catalogs
36

USA Today (Daily)
92

®who Listened to WRRM-FM in the past 7 days W CINCINNATI

m who Listened to WRRM-FM in the past

7 days B CINCINNATI

Avg. Week Ad-Supported f\ﬂfrint Media (Persons & % Reach): Adults 18 or olde! hﬁvﬂg.

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

USA Today (Daily)
Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 18 or older| M

New York Times (Daily)
Wall Street Journal (Daily) mﬂg

Local Daily Newspaper(s)
(Daily+Sunday}
89

Wall Street
Journal (Daily)
81

Local Daily
Newspaper(s)
(Sunday)
121

USA Today (Daily}
86

Local Daily N

Direct Mail Advertising
{excluding Catalogs)
72

New York Times
(Sunday)
109

Magazines
6.7

Local Daily

Local Daity News ndper( )

Newspaper(s)
(Sunday)
127

USA Today (Daily)
92

Direct Mait Advertising
(excluding Catalogs)
14

New York Times
(sunday)
124

Lacal Daily Newspaper(s)
(Daily+Sunday)
9.1

Magazine

71

All Local Weekly Newspapers mr 1 igzs who Listened to WRRM-FM in CINCINNATI m
¢ the past 7 days
.0
oo P 835
= who Listened to WRRM-FM in the past 7 days B CINCINNATI

CINCINNATI Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 306
All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Listened to WRRM-FM in the past 7 days

Radio Stations: WRRM-FM

W CINCINNATI
* Share of Everything

i for Anything _



CUMULUS
M E D | A

Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions”

P18+ who Listened to CUMULUS RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

635,640

585,270

551,571

404,379 22.9%

Local AM/FM Radio

306,542

Local Broadcast TV

Cable TV Networks

Video Streaming Services
Newspapers

Podcasts

Billboards

Audio Streaming Services

258,601 14.7%
255,700 14.5%
249,132 14.1%

215,345 12.2%

208,808 11.8%

163,365 CINCINNATI

W P18+ who Listened to CUMULUS RADIO in the past7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI Metro ScarboroughR22025:Sep24-Jul25 Quallintab: 875 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything «

(Radio Stations: WFTK-FM OR Radio Stations: WGRR-FM OR Radio Stations: WNNF-FM OR Radio Stations: WOFX-FM OR Radio Stations: WRRM-FM)
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CINCINNATI'S PURE RoOCK

Websites
Direct Mail
Social Media

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to WFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)

585,270

551,571

Cable TV Networks

Local AM/FM Radio
Local Broadcast TV 258,601
Podcasts gertre

Newspapers

Video Streaming Services
Audio Streaming Services

Billboards

CINCINNATI Metro Scarborough R22025:Sep24-Jul25 Qualintab: 179

215,345

249,132

CINCINNATI
163,365 9.3%

m P18+ who Listened to WFTK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
All Graphs and soefa.ai DataModeling Copyright © 2025Hubbard Broadcasting, inc. LLC. All rights reserved. SO Efa . al for Anything

Radio Stations: WFTK-FM



Websites

Direct Mail

Social Media

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P18+ who Listened to WGRR-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

585,270

551,571

635,640
404,379

258,601

255,700

Local AM/FM Radio

306,542

Newspapers

Video Streaming Services
Podcasts

Billboards

Audio Streaming Services

215,345
249,132 14.1%

208,808 11.8%

I

CINCINNATI

163,365 9.3%

m P18+ who Listened to WGRR-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI Metro Scarborough R22025:Sep24-Jul25 Qualintab: 464 * <Share of Everything
All Graphs and soefa.ai DataModeling Copyright © 2025Hubbard Broadcasting, inc. LLC. All rights reserved. Soe a.al for Anything

Radio Stations: WGRR-FM



O P18+ who Listened to WOFX-FMin the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Direct Mail

Social Media 635,640

Broadcast, Cable, & Sat TV 404.379
Local AM/FM Radio 306,542
Cable TV Networks  gereers 14.5%
Newspapers grStm
Local Broadcast TV

258,601

Video Streaming Services 249132

Billboards T

Podcasts st — CINCINNATI

Audio Streaming Services

182.840 10.4%

® P18+ who Listened to WOFX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI Metro ScarboroughR22025:Sep24-Jul25 QualIntab: 247 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2025Hubbard Broadcasting, Inc. LLC. Allrights reserved. So e a . al for Anything «

Radio Stations: WOFX-FM
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S VO, Fow, P18+ who Listened to WRRM-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media
Websites
Direct Mail 551,571
Cable TV Networks T

249,132 1

Video Streaming Services

Newspapers
Podcasts
Billboards

Audio Streaming Services

Local AM/FM Radio

CINCINNATI

m P18+ who Listened to WRRM-FM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI Metro Scarborough R22025:Sep24-Jui25 Qualintab: 306 * <Share of Everything
All Graphs and soefa.ai DataModeling Copyright © 2025Hubbard Broadcasting, inc. LLC. All rights reserved. SO e a . al for Anything

Radio Stations: WRRM-FM



